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4. Report 
4.1 Proposed Executive Summary 
In our current economic situation, business activities are said to be 
knowledge-demanding. The awareness of companies on the importance of 
managing individual and collective knowledge has increased. There are high 
requirements of knowledge in the knowledge driven economy where specialized 
expert knowledge and problem solving know-how are crucial to bring a firm towards 
better performance. 
Most organizations have valuable knowledge contributing to better 
processes, management and technologies. Better processing and lower cost are 
among the determinants for high performance of a company. Knowledge is 
considered as one of the intellectual materials in organizations that could create 
wealth. This is known as the intellectual capital where it can create assets of higher 
value (Kannan and Aulbur, 2004). 
Consequently, the involvement of management accountants in the 
knowledge sharing process is very crucial. A research by Edward, Collier and Shaw 
(2005) shows that their role is to identify the essential knowledge, develop, utilize 
and analyze the knowledge for the organization to the benefit of the business 
performance. A performance measurement process would assist the company to 
achieve its strategic goals that would lead towards high performance. 
Many companies consider knowledge as vital resources for contributing to 
management and competitiveness. This research to focus and explores on the 
aspects of knowledge sharing with the influencing factors and also determine its 
relationship with the business performance of companies in Malaysia. The main two 
influencing factors identifies in this research are individual factors and organizational 
factors. Research results from the survey of 119 respondents from several 
organizations in Malaysia show that individual factors and organizational factors are 
positively influence the willingness of employees to donate and collect knowledge. 
Findings also show that knowledge sharing processes have positive influence of the 
overall business performance. 
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4.2 Introduction 
In our current economic situation, business activities are said to be 
knowledge-demanding. The awareness of companies on the importance of 
managing individual and collective knowledge has increased. Knowledge 
could assist managers to have good decision makings on important matters 
such as outsourcing, discontinuing, redesign, cost reduction, product mix and 
product pricing (Drury and Tayles, 2006). Knowledge is considered as one of 
the intellectual materials in organizations that could create wealth. This is 
known as the intellectual capital where it can create assets of higher value 
(Kannan and Aulbur, 2004). 
Most companies appreciate the importance of knowledge 
management to promote and control knowledge within the organization and 
also with their external relationships such as with customers, suppliers as 
well as shareholders. 
Knowledge management is a practice exercised by companies as a 
strategic effort to achieve competitive advantage by capturing and using the 
intellectual assets stored by the employees and customers (Barclay & 
Murray, 1997). Many companies put great importance on one of the 
knowledge management practices, which is, knowledge sharing. 
Srivastava, Bartol and Locke (2006) defined knowledge sharing as, 
employee of an organization, performing the act of sharing job-related 
information, ideas or suggestions. Knowledge sharing would improve the 
performance of the organization in terms of better decision makings and 
coordination. In practical aspect, Robertson (2004) defined knowledge 
sharing as to encourage the sharing of knowledge or information between 
the members of staffs within an organization. 
Consequently, the involvement of management accountants in the 
knowledge sharing process is very crucial. A research by Edward, Collier 
and Shaw (2005) shows that their role is to identify the essential knowledge, 
develop, utilize and analyze the knowledge for the organization to the benefit 
of the business performance. A performance measurement process would 
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assist the company to achieve its strategic goals that would lead towards 
high performance. 
Van Den Hoof and Ridder (2004) studied on the knowledge sharing 
processes which are known as the knowledge donating and the knowledge 
collecting. Lin (2007) examines the influence of the enablers on the 
knowledge sharing processes and whether it leads to firm innovation 
capability. The enablers dimension is further categorized as individual 
factors, organizational factors and technology factors. This study 
concentrates on the influence of the individual and organizational factors of 
knowledge sharing on the knowledge sharing processes and their 
relationships to the performance of the firm's business. 
Kalling (2003) and Chen and Mohamed (2008) had undertaken 
studies on the links of knowledge management which includes the 
knowledge sharing activities with organizational business performance. 
However, there is no apparent or very little study on the relationship among 
knowledge sharing enablers, processes and the overall organizational 
performances. 
4.2.1 Objectives of the Study 
The objective of this study is to identify whether knowledge sharing 
factors have any influence on the knowledge sharing processes in the 
organizations that would lead to the high performance. 
The specific objectives of this study are as follows: 
i. to determine whether the individual factors of knowledge sharing 
have any influence on knowledge donating and knowledge collecting, 
ii. to determine whether the organizational factors of knowledge sharing 
have any influence on knowledge donating and knowledge collecting, 
iii. to determine whether knowledge sharing processes (knowledge 
collecting and knowledge donating) have any influence on the overall 
performance of the companies. 
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